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Project Overview (Four Month Period)

The Muskoka Sauna
Co.

Project Name

01

https://themuskokasa
unaco.com

Website

02

Canada
Target Location

03

May 18, 2024 – Aug
31, 2024

Project Duration

04

The Muskoka Sauna Co. project focused on increasing brand visibility and sales over
four months through strategic digital marketing and website optimizations.



The goal was to improve the SEO performance of The Muskoka
Sauna Co., increase organic traffic, improve search engine

visibility, and boost user engagement by leveraging on-page and
off-page SEO strategies.

Project Goals



Initial Performance Metrics
(As of May 18, 2024)

Google Search Console

(GSC) Data:

Total Clicks: 4.37K

Total Impressions: 159K

Average Click-Through Rate

(CTR): 2.70%

Average Position: 17



Initial Performance Metrics
(As of May 18, 2024)

Google Analytics Overview:

Total Users: 111,000

New Users: 111,000

Average Engagement

Duration: 18 seconds



Initial Performance Metrics
(As of May 18, 2024)

SEMrush Organic Traffic

Organic Traffic: 1.7K visitors

Authority Score: 13

Backlinks: 751



Initial Performance Metrics
(As of May 18, 2024)

DA-PA

Domain Authority (DA): 6

Page Authority (PA): 20



Strategies Implemented

Improved blogs for keyword
optimization and user
engagement.
Regular updates focusing on long-
tail keywords.

 Content Optimization:

Built high-quality backlinks on high DA PA
websites. 
Utilized strategies like social bookmarking,
business listing, profile creation, blog
commenting, article submissions, and
competitor backlink analysis.

 Off-page SEO:

Weekly keyword ranking updates from
Google Search Console and Analytics.
Strategies adapted based on weekly
SEO performance.

 Search Console & Analytics
Monitoring:

Targeted high-search, low-competition
keywords.
Highlighted keywords: "Indoor Sauna
Muskoka," "Indoor Cedar Cube Sauna,"
and "Premium Cedar Saunas."

 Keyword Analysis:

Optimized pages and products for
performance.
Implemented SEO-friendly meta
titles, descriptions, and keywords.
Enhanced images and improved
website structure.

 On-page Optimization:



Final Performance Metrics
(As of Sep 31, 2024)

Google Search Console

(GSC) Data Overview:

Total Clicks: 6.42K

Total Impressions: 201K

Average Click-Through Rate

(CTR): 3.20%

Average Position: 19.7



Final Performance Metrics
(As of Sep 31, 2024)

Google Analytics Data

Overview:

Total Users: 241,000

New Users: 242,000

Average Engagement

Duration: 27 seconds



Final Performance Metrics
(As of Sep 31, 2024)

SEMrush Organic Traffic

Overview:

Organic Traffic: 4.3K visits

Authority Score: 15

Backlinks: 1.3K



Final Performance Metrics
(As of Sep 31, 2024)

DA-PA Score Overview:

Domain Authority (DA): 14

Page Authority (PA): 23



Search Engine
Results Page

Top 5
Keywords



Results and Analysis
The analysis of The Muskoka Sauna Co. project revealed substantial growth in website traffic and user
engagement over four months. Targeted digital marketing and enhanced SEO strategies significantly boosted
visibility, leading to increased brand recognition and customer acquisition.

Increased Visibility
Total clicks rose from 4.36K to 6.42K, and
impressions jumped from 159K to 201K, reflecting
a significant boost in search visibility.

Google Analytics Users
Rose from 111K in May to 241K by the end of
August, an increase of 117%.

6.42K

241K
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Final Report
Organic Traffic Growth:
Organic traffic grew from 1.7K to 4.3K visitors, demonstrating
the effectiveness of the implemented strategies in attracting
relevant visitors from search engines.

Enhanced Backlink Profile:
Backlinks almost doubled to 1.3K, demonstrating the success
of off-page efforts like profile creation, blog commenting,
and article submissions.

Domain and Page Authority:
Domain Authority (DA) increased from 6 to 14, and Page
Authority (PA) rose from 20 to 23, indicating successful SEO
efforts.



Case Study

The SEO project for The Muskoka
Sauna Co. showcased the power of a
well-executed SEO strategy,
leveraging both on-page and off-page
efforts to drive tangible improvements
in organic traffic, search engine
visibility, and authority.

THANK YOU


